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Vendors (n=69)
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42% indicated they
interacted with food
navigators

PARTNERS:

Relevance: A social ecological approach to healthy

eating theorizes that both nutrition education to improve
individuals’ knowledge and skills and environmental
supports to increase access to affordable produce are
essential components of programming. Farmers markets in

low-income areas can increase access to affordable, local

produce and offer food assistance benefits; however, low- I: | T N E S S
income consumers still face economic, social, and personal

barriers to using farmers markets. FOUNDATION
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Consumers (N=34)

Consumers completed
intercept surveys on I-Pads
in October 2016

Food Navigator
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Navigators operated in
seven markets for an
average of 40 days.

Of those who interacted
with food navigators:

Logs indicated
navigators interacted
with an average of 25
consumers each day.

Survey eligibility criteria
included participation in a
food assistance program
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Priority: Previous programs reported success influencing
low-income farmers market consumers’ attitudes,

purchases, and consumption of fruits and vegetables : »
through nutrition education and coupons/vouchers.

44% perceived having
the navigator increased
overall sales

59% recalled interacting
with a food navigator

Work with market Community
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Originality: Through a partnership between the Michigan Vs s o AeTtI o - environmental available assistance specifically increased
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Fitness Foundation and the Michigan Farmers Market
Association, the Food Navigator Pilot combines unique
elements addressing recognized barriers without directly
subsidizing purchases. Over the past two years, food
navigators in eight communities conducted outreach to

Vendors (Nn=77)
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Consumers (Nn=82)

Food Navigator
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Michigan FARMERS Ak
increase awareness of local farmers markets and relevant Harvest MARKET
: . : C e : MARKET MAP: of g the FOOD Navigators operated /2% indicated they 60% recalled interacting
assistance programs. Nawgqtors prowded ||.nd|v.|duallz.ec.1 OI‘Ith NAVIGATOR in five markets for an interacted with food with a food navigator
support at farmers markets, including experiential nutrition average of 22 days. navigators

Consumers who interacted
Of those who interacted with food navigators
with food navigators: reported intentions to:

education utilizing Michigan Harvest of the Month™
materials, food tastings, cooking demonstrations, and tours
to help shoppers maximize their food dollars.

Navigators interacted
with an average of 57
consumers each day.

Detroit Eastern

Flint 60% perceived having Shop more often at
. : - the navigator increased farmers markets (71%)
. wo mark NS, haVvi rs h O ? Provide consumers Help consumers
Synthesis: Over two market seasons, navigators had 9,83 Adrian resources and effectively use food overall sales

Purchase more fruits and/
or vegetables (80%)

contacts with consumers. Vendor and market managers at
the eight markets reported that the presence of navigators
increased produce sales. Consumers at markets described
that because of the Navigator, they were more likely to
shop at the market (65%) and eat more fruits/vegetables
(70%). The third and final year of the pilot will test an
implementation guide, collected resources, and refined
evaluation tools in order to support broader adoption of

dollars through tours
and introductions

experiential nutrition
education

54% thought sales of
fruits and vegetables
specifically increased

Kalamazoo Eat more fruits and/or

vegetables (78%)
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6. Downtown Saginaw
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Fulton Street
(Graond Rapids)

8. Downtown Bay City
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FARMERS MARKET FOOD NAVIGATORS: e D oo O T HEALTHY SERVING IDEAS
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A Michigan Harvest of the Month rogram ocation Key: : RecipeCord ® coucator Newieter  © Appendix o ﬂof‘_ﬂ] P e ait:
o o . ® Add chopped frozen spinach to |
[ apias = PLAYBOOK — = - . = & || e - e
' - o B - e - ® Fresh spinach can be found loose or bagged. MG SLY ey i, S e SR,
Y Wy - | " L Add garlic, onion, chopped bell peppers,
2 3 ‘t . - . Cllom_ fresh spinach Iolm_ that are green and crisp. carrots, or other favorite vegetables for
# A ’ £l pinac trawberries Avoid leaves that are limp, damaged, or spotted. 8 colorful side dish.
® Store fresh spinach ii lastic in the refrigerator spinach wi i
lornplolﬂ?'days.“mwp s . .S?utir d Mﬂlo‘zg:-'roﬂ\hﬁl
@ Rinse spinach leaves in cool water and pat dry just before using. o Use fresh spinach on sandwiches
® Spinach can also be found canned or frozen. They are instead of lettuce.
nutritious too. Choose low-sodium varieties.

This project was funded in whole or in part by the United States
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Program Education through the Michigan Department of Health

and Human Services and the Michigan Fitness Foundation.

VEGGIE TORTILLA ROLL-UPs N

Prep time: 20 minutes Makes 4 Servings. 1 tortilla per serving.
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¥ cup chopped bell pepper

NERL: Small Colander
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B Cue to Action: “Use this small colander to make Snow Peas with Mint at ' A ' - | Ya «p di‘c‘d“-. nned ’““d“k’
% home as a tasty summer side dishi* na K Ya o . drai
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BB CUr o e v maket g o cary s e e gresnes o to Action DIRECTIONS
‘ortilla Roll-L marketr 1. tortilla 2

ll-Up recipe home from the

the Veggie T
MERS: Cutting Mat
Cue to Action: "Use this cutting mat to slice up fresh strawberries from the 3. Roll up tightly to enclose filling. Slice each roll-up in half. Serve.
market for a delicious Strawberry Spinach Saladt®
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Special thanks to Sydney Debien, formerly of Michigan Farmers Market Association Food Navigator June Recipe Card:

Playbook Game Plan Spinach






