EVOLUTION OF A STATEWIDE NUTRITION AND PHYSICAL

ACTIVITY SOCIAL MARKETING CAMPAIGN:
““WEEARN FROM WATCHING YOU
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Social Marketing

The application of traditional marketing techniques to
that benefit priority populations and society.
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Michigan’s Statewide Social Marketing Campaign

Fruits & Vegetables
Physical Activity

SNAP-eligible residents in 13 counties
Mothers/women with children in the household

They learn from watching you...
eat more fruits and veggies and they will too!
be active and your kids will too!



Rooted in USDA core messages

% United States Department of Agriculture

Maximizing the Message:

Helping Moms and Kids Make Healthier Food Choices
Food and Nutrition Service




2017 Campaign -
Delivered in three phases throughout the year
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Local Program Component

\ | Provides
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' imaging in local
programming
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* They learn from watching you...

Eat More Fruits

and Veggies

and they will too!

DOUBLE UP
FOOD BUCKS

Funded in part by U.S. Department of Agriculture Supplemental Nutrition Assistance Program (SNAP) through the State
FITNESS of Michigan and the Michigan Fitness Foundation. These institutions are equal opportunity providers and employers.
FIT

For food help contact the toll free Michigan Food Assistance Program Hotline: (855) ASK-MICH.
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They learn from watching you...

Eat More Fruits
and Veggies

and they will too! 11" (@

The US Department of Agricuiture prohibits dlscrimination aEainst its customers, employees, and appiicants for employment on the bases of race. color, mational orgin, age. disabibty, sex, gender identity. rellgion, reeisal and, where appicable, political belleds, marital status, familial o pa-
MICHIGAN rental status, sexual orientation, o if al e part of an individual’s inceen & derived from any public assatance program, of protected genatic sformation in employment o in any prograen or activity cenducted ee funded by the Department. If you wish ts file a Ciuil Rights prograe complaint
ICHIGAN" of discremination, complete the USDA Program Discrimination Complaint Form, found onine at hitpo//www.ascr usda govicomplains_fng_cust heml or o any USDA office. or call {856) 6329352 to request the form. You may alss write a lester containing all of the Information requested in the
FITNESS form, Send yeur comeluted complaint form of letter to us by mail at LS. Department of Agriculture, Director, Office of Adpdication, 1403 Independence Avenus, SW. Washeglon, D.C 205509410, by fax {202) 690-7442 e email o peogramintake@usdagor. wndividuats who are deaf, hard of
hearing of have speech disatslities and wish Lo file ether a E£0 v program <omplaint

wae contact USDA through the Federal Relay Service at (0] 877-3339 or (40%) E45-£136 G Spanish) For amy cther svformation dealing with Supplemental Natrition Assistance Program (SNAP) issues,
FIT FOUNDATION persons should ekher contact the USDA SNA® Hothne Namber at {830) 221-5485, which 15 also In Spanish or call the Michigan hotine number »t (455) ASK-MICH

This material was funded In whole or In part by the USDA's Supglemental Nutrition Assistance Program [SNAP) by way of the State of Michigan and the Michizan Frness Foundation. These Institutions are equal opportunity providers and employers.

People who need help buying nutritious %ood for 3 betrer diet, call the toll free Michigan Foad Assistance Program Hothne: (B55] ASK-MICH
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%‘\‘?Ihey learn from watching you...

Fruits & Veggies

and they will too!
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theylearnfromwatchingyou.org
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THEY LEARN FROM WATCHING YOU...

Eat more fruits and veggies and your kids will toO!
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Annual Survey
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Message recall has steadily increased from 2013 through 2017. Recall

for mothers is higher than the overall SNAP-eligible population.

85%

76%

55%
Mothers 52%

Overall 52%
46%

35%

2012 2013 2014 2015 2016 2017
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2017 Weighted Average Reach

MICHIGAN
FITNESS



88% of mothers took at least one “action” after being exposed to

campaignh messages. The most common actions were

Thought about eating fruits & vegetables

Thought about being more physically active
Started serving child more fruits & vegetables
Encouraged family to eat more fruits & vegetables
Encouraged child to be more physically active
Started eating more fruits & vegetables

Started being more physically active

Encourages family to be more physically active

Took no action

and

', 3%
',  3.0%
I 2 6%
I 22 %
I 18%
I  17%

— 12%

44%

52%



Pre-contemplation — No intention to make a
change in the next 6 months

' Contemplation — Intends to make a change in the
next 6 months

Preparation — Intends to take action in next 30
days & has taken some steps in this direction

Action — Has changed overt behavior for less than
6 months

Maintenance — Has changed overt behavior for
more than 6 months
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preparation

2017

2016

2015

2014

2013

2012

8%

12%

11%

pre-contemplation to

25%

36%

35%

Pre-contemplation

Contemplation

m Preparation

Action

Maintenance

MICHIGAN
FITNESS
©2018 Michigan Fitness Foundation



How do we support the 76% of SNAP-eligible
people who are in preparation?



Motivators & Barriers of Respondents in Preparation...

92% said that having and helping
them be a were very or extremely
important benefits of eating fruits & vegetables.

Top barriers to eating fruits & vegetables were
their and that they
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some for you,
some for me.

HEALTHY CHOICES CATCH ON
HealthyChoicesCatchOn.org
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small bite,
big benefit.

HEALTHY CHOICES CATCH ON
HealthyChoicesCatchOn.org
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% Focus Groups
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Image - two hands holding forks
you have to nurture and take
care

Message - Healthy Choices Catch On
they're going to
want to try it



Interaction
between parent

and child is
Important

Want to see
smiling children

Mothers like
seeing fathers in
INEEES

Make Healthy
Choices Catch On
bigger




on

E CHANGES, FEEL GREAT.

HealthyChoicesCatchOn.org
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lthy choices
catchon

SERVE UP SOME SMILES.

HealthyChoicesCatchOn.org

MICHIGAN USDA
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healthy choices
catchon

f‘.. SPRINKLE SOME LOVE ON TOP.

HealthyChoicesCatchOn.org
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Next Steps

Annual survey to assess recall rate, stage of change, etc.

Work with local programs to assess needs for new on-the-
ground social marketing materials.

Online web panel to further test message and image
combinations to use going forward, informed by annual
survey.



THANK YOU!

Lila Gutuskey, PhD IS LYY,
Evaluation Specialist [N = HEN I =hala

|gutuskey@michiganfitness.org
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